
o OH Leuven aims to reduce the CO2 emissions 
from their fans’ mobility

o Once a season: organize the ‘Game for the 
Future’ (GfF), where everyone who comes by 
bike receives a free drink voucher (incentive)
o The effectiveness had not previously been 

assessed

o Aim of our study:
o Assessing the effectiveness of the GfF

incentive and a social norm intervention: 
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Can Social Norms and incentives increase active 
mobility to the stadium?

Large-scale sports events produce many tons of CO2, and up to 80 percent of that can come from (fan) mobility. Additionally, cycling and walking are a great way 
to meet the physical activity goals by the WHO. Therefore, increasing fans’ active mobility can have a lasting effect on sustainability and health. 
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1. Incentive (GfF): 
o Incentives can increase intended behavior, 

even in the long-term (e.g., Maki et al., 
2016)

o Mobility in the lab: incentives increase bike 
choices in a consequential behavioral task 
(Kroker & Lange, 2024)

2. Social norms: 
o Prescribe social expectations
o Can decrease car use when commuting 

(Kosmos et al., 2015)

Figure 1. The bike parking at the stadium. 
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Want to run a project with BEE?

We're always looking for organizations open to 
testing a real intervention — in a stadium, 
restaurant, office, or public space — with a 
supervised master’s student team or in 
collaboration with one of our researchers:

You provide the setting; we design and run the study

You get a clear, evidence-based answer!

o Seasonal trends predict mobility behavior
o Temperature and sunlight availability 

correlate with mobility behavior

o Descriptive norms (=Social norm 1) may 
increase cycling in the long run

o Distance and age: less bike use

o Going with others predicts taking the car: 
potential of bike buses?  
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Scan the code to reach my LinkedIn or 
find us on our website: 
feb.kuleuven.be/BEE! 

o Longitudinal mobility study: seasonal ticket holders

o Mobility questionnaire after each home game 
o 20 timepoints

o Assessment of 2 interventions:
o Incentive (GfF) & 
o Social norms: created in collaboration with OH 

Leuven and with a pilot study 

Seasonal trends: 

o Clear seasonal trends
o If cars increase, bikes decrease (e.g., time point 

9: December)
o Increase in temperature: increase in cycling 
o Start of sunset before kickoff: less cycling 

Intervention assessment:

Incentive (GfF):

o No effect of the incentive on cycling behavior (reduction in 
bikes counted)

o Potential weather effect:
o GfF: 7 degrees
o Game after: 25 degrees

Social norm intervention: 

o No direct increase in active mobility after the social norm 
intervention, but: 
o Larger increase in cycling in the long-term 
(1+n= home games after the intervention was introduced)

Social Norm 1 
Meer dan 68%* van onze 
seizoenskaarthouders komt 
al te voet of met de fiets 
naar de OH Leuven-
wedstrijd.  Join your Club! Social Norm 2 

Niet alleen op het veld, ook 
op weg naar Den Dreef 
doen we het 101% samen. 
Actief onderweg = OH 
Leuven-stijl.

Control (0)
Stadion Den Dreef is 
bereikbaar te voet, met de 
fiets, met het openbaar 
vervoer, en met de auto.

*based on real numbers
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