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Can Social Norms and incentives increase active
mobility to the stadium?

Valentina Kroker, Filip Boen, Siegfried Dewitte

Large-scale sports events produce many tons of CO, and up to 80 percent of that can come from (fan) mobility Additionally, cycling and walking are a great way
to meet the physical activity goals by the WHO. Therefore, increasing fans’ active mobility can have a lasting effect on sustainability and health.
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2  Kormos, C,, Gifford, R., & Brown, E. (2015). The Influence of Descriptive Social
Norm Information on Sustainable Transportation Behavior: A Field Experiment: A
Field Experiment. Environment and Behavior, 47(5), 479-501.

Social Norm 2 wedstrijd. Join your Club! https://doi.org/10.1177/0013916513520416

Niet alleen op het veld, ook Kroker, V., & Lange, F. (2024). Financial and prosocial incentives promote pro-

op weg naar Den Dreef *based on real numbers enw_ronmental behavior in a consequential laboratory task. Journal of

Environmental Psychology, 96, 102331.

https://doi.org/10.1016/j.jenvp.2024.102331

Actief onderweg = OH e Maki, A., Burns, R. J., Ha, L., & Rothman, A. J. (2016). Paying people to protect the

Leuven-stijl. 0 1 2 3 4 3 6 7 8 J environment: A meta-analysis of financial incentive interventions to promote

Games since the norm intervention began proenvironmental behaviors. Journal of Environmental Psychology, 47, 242-255.

https://doi.org/10.1016/j.jenvp.2016.07.006
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doen we het 101% samen.
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